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Resumen: [EN] In accordance with known international data publishing industry, the ebook’s phenomenon is becoming further strong
and solid. In The United States (US), from where are setting trends in the electronic book market development, from
January to August 2010 sales increased 193% over the same period last year. According to the Association of American
Publishers (AAP) report, "Sales of books (not including academics) for the period January to August 2010 amounted to 2910
million dollars. The e-book sales reached 9.03% of the total, compared to 3.31% throughout 2009”. In addition, this report
revealed a parallel decrease phenomenon in print-book sales.  In Spain, with data from the Ministerio de Cultura and
published in the Boletín del Observatorio del Libro y la Lectura in December 2010, the domestic electronic publishing
reached 12,839 new e-book titles, meaning 97.8% of digital and other publishing media materials and 16.0% of whole
book’s production in Spain (Ministerio de Cultura, 2010). Over the same period last year, the electronic publishing has
increased 40.1%. With regard to the grow experienced, in the Foro Internacional para Contenidos Digitales (FICOD 2009)
held in Madrid in November 2009 the experts predicted deep changes in business models relating to print-books and digital
publishing..
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Marketing and Sales Books. Introducing Marketing Professor John Burnett Online | NA Pages | English.  Topics covered includes: Basic Model
and process of advertising, Motivational and Persuasional Communication of Advertising, Advertising Public Relation and Publicity, Extension
Education, Social Advertising, Advertisement Agencies: Structure and Function, Empanelling and Budgeting, Public Relations: Definition,
Role and Function, Growth and Development , Difference between Public Relation and Corporate Public Relation, Public Relation in Public
and Private Sector, Crisis Communication and Lobbying, Public Issue Communication.  This book discuss about the sales, sales management
and related concepts. Also explains the structure and objectives of a sales organisation. These books are readable on the electronic devices
such as computer, mobile phone and tablets. Thus, the rising adoption of these smart devices is the major factor driving the global demand
for e-books.  The aim of such companies is to connect the content and distribution services. There are several aggregators and distributors
in the global e-book market such as ACK Media, Andrews UK Limited, Bookbaby, Smashwords, Pigeon Labs, Tertiary Publishing, Ciando,
Dawson France, eBook Architects, Green Apple Data Centre, and Planet Media.  In addition, there are several online reading platforms that
allow publishers and authors to upload their books on the internet based platforms for commercial as well as non-commercial purposes.



GREDOS - GESTIÓN DEL REPOSITORIO DOCUMENTAL DE LA UNIVERSIDAD DE SALAMANCA

Aviso legal

#
#
#
#
#
#
#
#
#
#
#

	COMPARTIR
	CITAS

