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Abstract:
Online personal advertisements have shed their stigma as matchmakers for the awkward to claim a
prominent role in the social lives of millions of people. Web sites for online dating allow users to post
lengthy personal ads, including text and photos; search the database of users for potential romantic
partners; and contact other users through a private messaging system. This work begins with
psychological and sociological perspectives on online dating and discusses the various types of online
dating Web sites. Next, it presents an analysis of user behavior on one site in particular, which has more
than 57,000 active users from the United States and Canada. A demographic description of the
population is given, and then 250,000 messages exchanged by the active users over an eight-month
period are analyzed. An examination of which characteristics are "bounding" finds that life course
attributes such as marital status and whether one wants children are most likely to be the same across
the two users in a dyadic interaction. To understand which characteristics are important to users in
deciding whom to contact, regression models show the relative strength of a variety of attributes in
predicting how many messages a user with those attributes will receive. By far the strongest predictor of
messages received is the number of messages sent. For men, age, educational level, and self-rated
physical attractiveness are the next most important qualities. For women, they are not being overweight,
self-rated physical attractiveness, and having a photo. Finally, a discussion of the design implications of
these findings and other design issues follow the results.
Description:
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MIT-Mirage
Web sites for online dating allow users to post lengthy personal ads, including text and photos; search the database of users for potential romantic partners; and contact
other users through a private messaging system. This work begins with psychological and sociological perspectives on online dating and discusses the various types of
online dating Web sites. Next, it presents an analysis of user behavior on one site in particular, which has more than 57,000 active users from the United States and
Canada. A demographic description of the population is given, and then 250,000 messages exchanged Second, we analyzed behavioral data from a national online dating
community. We find that people evaluate potential dating partners more favorably and are more likely to reach out to them when they have similar political characteristics.
In terms of observed partner communication behavior in online dating forums, while there are a number of articles focusing on topics such as preferred partner race (e.g.,
Robnett and Feliciano 2011), we are aware of only a single article that assesses the role of shared political orientations. The full regression models can be found in table
S4. All dependent variables are scaled to range from 0 to 1, with 1 the most positive outcome and 0 the most negative one. Table 1. Effect of Shared Political Orientations
on Profile Evaluations, Study 1. Online dating systems, combining pseudonymous textual communication with photos and the anticipation of a face-to-face meeting, seem
to occupy a middle ground between the physicality of the offline world and the slippery virtuality of the online world. Participants in our study assessed attractiveness
accordingly, both confirming the importance of physical attractiveness and also paying heed to qualities of text, the vehicle of self-presentation in so many computermediated environments.

