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Abstract
Even with the increasing popularity of online dating, stigmas surrounding this form of
internet connection persist. Since society is inundated with images of deception in online
dating, those who have never experienced online dating may believe that mass media
accurately represents this type of communication. This study’s main research question
asks if perceptions about online dating differ between users and non-users; furthermore,
these differences will be taken into account when regarding the prominence of mass
media in shaping these impressions.
Currently, digital communication is a societal norm; more and more of our lives are
documented and facilitated by the internet. Through understanding the differences
between online daters and non-online daters, the reach of modern mass media can be
better measured and combatted. Through survey questioning and follow-up interviews,
Pace University undergraduate students were asked to reflect on their online dating
experiences, or lack thereof, and its position in relation to popular mass media, social
networking, and individual personality factors. Research designs such as this provide
communication studies with the proper balance of quantitative data and qualitative
responses to paint a more accurate depiction of society's sentiments.
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While this research provides a glimpse of American youth's opinions about online dating,
enough data has been gathered to indicate that mass media plays a strong role in
shaping perceptions for non-online daters. While those that do online date are less
influenced, the role of popular media along with social media necessitates more analysis
to contest stigmas surrounding internet communication, especially online dating. Future
research can use this study as a tipping point to discover if anxiety from mass media
influences not just online dating, but perceptions of other online communication. Since
computer mediated communication plays an increasing role in the lives of society today,
the relevancy of such studies can prove invaluable to mass media content creators and
consumers alike.
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Social media services can be classified based on social presence/media richness and self-representation/self-disclosure16. Social presence can also be influenced by the intimacy and
immediacy of the medium in which the communication takes place while media richness describes the amount of information that can be transmitted at a given point in time. Selfrepresentation determines the control that users have in representing themselves whereas self-disclosure determines revealing one’s information whether willingly or unwillingly.
Keywords: deception; self-presentation; online dating; romantic relationships; computer-mediated communication. T. he quest for love has inspired people to invest much thought and
effort in the process of “engineering” successful romantic encounters (Leone & Hawkins, 2006). about lying in online dating profiles, it has been limited to self-report data that do not
describe actual deception practices. The reliance on self-report methods is an important limitation in general for deception research, as it involves asking participants to be honest about
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Sharabi, Liesel
L. Their emails through the online dating
site were also analyzed for linguistic markers of deception. Juxtaposing the self-report and observational email data revealed a positive association between participants’ deception and
Close
negative emotion words. Further results indicated that participants’ perceptions of their partner’s deception—but not their own—negatively predicted first date success. KW - Deception.
KW - first dates.

